
 

 

India's Political Stability Boosts Apparel Appeal 
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India's growing appeal as a global apparel sourcing hub has been reinforced by arecent report 

from the U.S. International Trade Commission (USITC), which citespolitical stability as a key 

factor driving U.S. buyers to source more apparel fromIndia. As the global garment supply chain 

becomes more complex, the ability 

toguaranteeproductiontimelinesandmitigaterisksassociatedwithpoliticalinstability has made 

India an increasingly attractive option for U.S. buyers. Thereport highlights that India, with its 

stable political climate, offers a reliable andscalablesolutionforhigh-

valuefashionitems,positioningitasastrongcompetitorintheglobalapparelmarket. 

  
 

India’sMarketShareinU.S.ApparelImports(2013-2023) 

India’s apparel market share in the U.S. has grown steadily over the pastdecade. In 

2013, India held a modest 4% share of U.S. apparel imports. 

By2023,thisfigurehadincreasedto5.8%.ThisgrowthreflectsIndia’sincreasingcompetitivenes

s, particularly in the high-value apparel sector. As the U.S.continues to diversify its 

sourcing away from China, India is emerging as 

areliableandstrategicpartnerforapparelsourcing. 

India's market share in U.S. apparel imports has steadily risen from 4% 

in2013to5.8%in2023,showcasinggrowingconfidenceinIndian-madegarments. 

 

 
PoliticalStabilityasaSourcingFactor 

Political stability is critical in ensuring the smooth functioning of 

supplychains,especiallyinindustrieslikeapparelwheretimelydeliveriesarecrucial.According

totheUSITCreport,politicalunrestincountrieslikeBangladesh can lead to disruptions, 

strikes, and delays, making them lessreliableforhigh-valueandtime-

sensitivegarmentorders.Conversely,India’srelatively stable political environment has 

positioned it as a dependablealternativeforapparelsourcing,especiallyinlikeU.S.market. 

As a result, American buyers are shifting more of their sourcing to India,where they feel 

confident in the reliability of both production and deliveryschedules. This shift is 

particularly evident in high-value, fashion-



focusedapparel,wherequality,timelyproduction,anddependablelogisticsareparamount. 

India’sStrengthsinApparelProduction 

India’scompetitivenessintheapparelindustryisdrivenbyseveralkeypoints: 

Vertical Integration: India’s textile industry is highly vertically integrated,encompassing 

all stages of production—from cotton farming to spinning,weaving, dyeing, and garment 

manufacturing. This self-sufficiency reducesdependency on external suppliers, ensuring 

a more controlled and reliableproductionprocess. 

 

Skilled Labor Force: India’s large and skilled workforce is particularly adeptat high-

quality garment finishing, which is a significant advantage in theproductionofhigh-

valuefashionitems.Thecountry'slaborforceistrainedindetailed stitching and garment 

customization, making Indian apparel highlydesirableforglobalmarkets. 

Government Support: The Indian government has introduced policies 

liketheProductionLinkedIncentive(PLI)Scheme,whichisdesignedtoenhancedomesticman

ufacturingandexports.Thisinitiativeishelpingapparelmanufacturers invest in production 

capacity, technology, and 

innovation,positioningIndiatomeetgrowinginternationaldemand. 

Cotton-BasedApparel:India’sstrengthsincottonproductiongiveitanaturaladvantage in 

manufacturing cotton-based garments. The country is one ofthe largest producers of 

cotton in the world, and this supports a 

robustapparelindustrythatexportsawiderangeofcottongarmentstotheU.S. 

Growing Export Market: India has consistently increased its share of U.S.apparel 

imports. In 2023, India’s apparel exports to the U.S. totaled 

$4.6billion,makingitthefourth-largestsupplierofappareltotheU.S.market. 

India is also addressing the challenges to fuel the growth of the apparel industry. Dedicated steps 
have been taken to boost labour productivity, diversyfing man-made fiber and improve logistics 
and infrastructure development. 

 

 

CompetitiveLandscape:Indiavs.OtherSuppliers 

The USITC report also offers a detailed comparative analysis of India and 

otherleadingsupplierstotheU.S.apparelmarket,includingBangladesh,Vietnam,Indonesia, and 

Pakistan. Understanding India’s competitive positioning relative tothesecountriesis 

crucialtoassessingitsgrowthpotential. 



 
 

Supplier Market  Share   in 

U.S. Apparel 

Imports(2023) 

KeyStrengths Challenges 

Vietnam 17.8% Expertiseinbothcotto
n&MMFgarments 

Increasinglaborcosts;
 limited
domesticcotton 

production 

Bangladesh 6.2% Low labor
 costs;duty-
freeaccessto 

U.S. 

Political 
instability;limitedhigh
-value 

productofferings 

India 5.8% Vertical 
integration; 
skilledlabor;governm
ent 

support 

Risinglaborcosts;infra
structurechallenges;li
mited 

MMFproduction 

Indonesia 8.5% High-
qualitycomplexgarme
nts(business, 

outdoor,athletic) 

Relativelyhighproduc
tioncosts;logistics 

inefficiencies 

Pakistan 4.5% Strong cotton 
sector;
 quality
denim 

Geopoliticalrisks;limite
d 

diversification in 

apparel 

 

TheabovetablecomparesthemarketshareandcompetitivestrengthsofIndiaversusothermajorsupplie

rsofU.S.apparel imports in2023 

 

India'sapparelindustryiswell-

positionedtocontinueitsupwardtrajectoryintheglobalmarket,especiallyintheU.S.Thecountry’spol

iticalstability,vertical integration, skilled workforce, and strong government support makeitan 

attractive destination for buyers seekingreliability and high-qualitygarments. 
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