


3-PRONGED 

Lif /S f tLife/Safety
Jeevan- Every life and 

livelihood is precious

1 2

Accessibility
Jagrookhta
accessibilityaccessibility,
population a
full vaccinate

APPROACH

Livelihood/Continuity
Jeevika – continue with livelihood activities without 
any fear. if you are vaccinated.  saves from 
hospitalization and other opportunity costs.  

3

y
– availability, registration, place, 
especially women and elderly, especially women and elderly 

and free. Healthy competition to make 
ed panchayat and village.



CAMP

Focusses on reassurance, pride and self-efficacy. Emph
nearby centres and it not only protects you from hospita
with livelihood activitieswith livelihood activities

PAIGN

asize COVID-19 vaccination is free, available in the 
alization cost and death but also helps you to continue 

कोͪवड टȣका संग
Campaign name

कोͪवड टȣका सग
सुरͯ¢त वन, धन, ु , ,
उɮयम 
जीवन, जीͪवका, जागǽकता 



PROBLEMS/ISSU

B d b i f dBased on brief and 

1 2 31 2 3

Myths, 
misconceptions

Fear of death and  
side effects: fever

Large scale 
perceptionmisconceptions

and 
disinformation
round COVID-19 

side effects: fever 
post 1st shot 
discourages 

people from 2nd

perception
among villagers 
and daily wage 

workers that they
vaccines dose

y
already have 

immunity

UES DEFINED 

il bl idavailable evidence

4 5 64 5 6

Reduced trust in 
h lth t

Influence 
f

Some deny the
existence of COVI

y 

health system of peers existence of COVI
simple cold cough

y



BARR

Based on availa
evidence

Jeevan 
(Life)

Jeevik
(Liveliho

Vaccine safety 
and efficacy-

Vaccination v
opportunit

myths, 
misinformation

Vaccination is not safe Cannot workVaccination is not safe
Vaccination not only has side effects but 
is killing people
Vaccination is meant for children and 
women and not for adults

Cannot work 
vaccination
Wage loss du
Vaccination m
efficiency whiwomen and not for adults

A mass trial is being rolled out 
News of getting  infected even after 
vaccination discouraging people

L i k ti

efficiency whi
No discussion
society on the
vaccines bein
cost

Low-risk perception 

One needs to abstain from alcohol after 
taking a shot

RIERS

able 

ka
ood)

Jagrookhta
(Awareness

)
vis‐a‐vis 
ty cost

Accessibility

as might fall sick after R i t tias might fall sick after 

ue to vaccination
may reduce stamina and 
ich may affect daily wages

Registration process
Transportation
Low priority to get women of fam
vaccinatedich may affect  daily wages

n in the environment or 
e economic benefits / free 
ng given vs hospitalization 

Limited awareness/ trust on getti
correct advice and information
Increased dependence on local 
faith healers and traditional leadefaith healers and traditional leade



AUDIEN
TRIGTRIG

Jeevan 
(Life)

Jeev
(Livelih(Life)

RGET

(Livelih

General public – tribal 
male female youth

Van dhan
RGET 

ROUP 
UDIENCE)

male, female, youth, 
elderly population. 
Prioritize pregnant women 
and comorbid population

Vendors a
Van dhan

OTIONAL /  If you love your life,  Self‐efficacy‐ w/
YCHOLOGICAL OR 
CIAL TRIGGER 
TTON PUSHED

livelihood and family, go 
for vaccination 

overcome two 
gained experie
to stop the thir

P id /A i tiTTON PUSHED Pride/Aspiratio
and village will
to declare itsel

NCES & 
GGERGGER

vika
hood)

Jagrookhta
(awareness)hood) (awareness)

kendras CBOs and CSOs of multiple 
departments Forest Panchayti rajassociated 

kendra

departments-Forest, Panchayti raj, 
tribal welfare

Tribal administrative structures

Tribal faith based healers badwa

we have been able to 

Tribal faith-based healers  -badwa, 
guniya

Volunteers

Youths in colleges NYKS and NSSchallenging  waves, 
ence and are determined 
rd wave so far

dh k d

Youths in colleges, NYKS and NSS

Market associations

on‐ our van dhan kendra
l be the first in the state 
lf covid free

We have a role to play in rebuilding a 
new society, free of covid infection



CREATIVE R

eevan (Life) Jeevika (

Visuals - with a lot of tribal art, motifs 

Edutainment - use tribal folk medium,

Build trust
reassuranc

iEdutainment use tribal folk medium, 
raditional haat and bazaars

Local influencers led - bank on traditional

promise

Capacity b
kendras, In

administrative structures, leaders

Simple - Keep the messages simple

increment

Partnersh
and CBOs 

Pictorial- More illustrations less text
Participatory - post pictures, become a 
winner, contribute towards Corona free 

Resumptio
health, edu
protection s

ealthy society
Special focus on  Covid appropriate 
behaviours during death, marriage, birth 

p

tuals, or other social gatherings –

ROUTE

Livelihood) Jagrookhta
(awareness)

t - Focus on hard facts, 
ce and call to action with 

Reassurance - The 
government has launche

l h f

building - of van dhan
nteractive and 

several schemes for 
continuity of livelihood 

Raise Awareness - abo
h i ital 

ip with frontline workers 
of different departments.

the registration process
vaccine centres and 
accessibility  
Put mechanism in place

on - and continuity of 
ucation and child 
services

Put mechanism in place
track and address 
misinformation and rumo

Publicize supportivePublicize supportive 
systems - in place to he
the vulnerable and the 
disadvantageddisadvantaged 



KEY INTERVE

Visibility ofVisibility of 
messages

Use common touchpoints-CSCs, 
fertilizers outlet centers, haat and 
bazaars, VDVK kendras, milk 
collection points

Identify r
champio
Use them
convincecollection points

Wall paintings using tribal motifs in 
VDVK centres
Tshirts, Caps, and masks

convince
Focus es
resistant

Non-traditional partnerships and commun

Involve traditional leaders like pahan/ patels/ tadvi/mInvolve traditional leaders like pahan/ patels/ tadvi/m
Engage with ojhas/barwas/guniyas (faith-based heale
structures 
Partner with religious leaders and congregations
Acknowledge their support and role especially the cAcknowledge their support and role,  especially the c

ENTIONS

Peer to Peer Outreach
communication media

role models/local 
ons in the community
m as influencers to 
e community members

Use pre-recorded messages in 
local dialect and language
Enlist tribal artists and litterateur
for translation into local dialectse community members

specially in high 
t areas

for translation into local dialects 
and languages
Use bicycles and bikes for mikin
in the haat, bazaars 
U t ib l f lk f t dUse tribal folk formats and song
especially those used in death, 
marriage and birth occasions

nity outreach for mobilization for collective action

uqadaam, etcuqadaam,  etc
ers)- incentivise adoption of vaccines by local health 

covid warriors among tribal communitiescovid warriors among tribal communities 



KEY INTERVE

S f PromoteSafe spaces Promote
volunteeris

Explore opportunities of 
organizing gram sabhas
Evening chaupals/khatla
pancha ats

To organize registration and
To identify old and vulnerab
vaccination
To identify quarantine centrpanchayats

SHG meetings
Milk collection points

To identify quarantine centr
given the limited space in th
houses that have either one
Liaise with agencies for san
Promote CAB and CAB plu
Support resumption of serv

Recognition and Rewards

Id if i i d iIdentify positive deviants
Share stories as covid warriors/heroes
Acknowledgement from district collector or chief

ENTIONS

Capacityp y
buildingsm

Forest, tribal affairs, panchayti raj and ru
development
VDVK kendras minor forest produce

d transportation
ble populations for 

es in the villages VDVK kendras, minor forest produce 
committees
CBOs – forest garud and gram Raksha 
sammitties, SHGs, 
T diti l l d

es in the villages, 
he majority of 
e or two rooms
nitization of villages

Traditional leaderss behaviours
ices

f minister’s office



COMMUNICATION APPR
andinganding

J kJacket

ROACHES AND PRODUCTS

T hiT‐shirt



COMMUNICATION APPR
andinganding

Vest

ROACHES AND PRODUCTS

Mask

Cap



COMMUNICATION APPR
andinganding

Umbrella

ROACHES AND PRODUCTS

Canopypy



COMMUNICATION APPR
andinganding

Apron

ROACHES AND PRODUCTS

Bike Flex



COMMUNICATION APPR
andinganding

Vehicle Side 1Vehicle Side 1

Vehicle Back

ROACHES AND PRODUCTS

Vehicle Side 2Vehicle Side 2

Vehicle Front



COMMUNICATION APPRO
ochureochure

CoverCover

OACHES AND PRODUCTS

Inside PagesInside Pages



COMMUNICATION APPR
evan Postersevan Posters

PostPoster 1 PostPoster 1

ROACHES AND PRODUCTS

Poster 3ter 2 Poster 3ter 2



COMMUNICATION APPR
vika Postervika Poster

PostPost

ROACHES AND PRODUCTS

ter 4ter 4



COMMUNICATION APPR
all Paintingall Painting

VertHorizontal VertHorizontal

ROACHES AND PRODUCTS

Squaretical Squaretical



COMMUNICATION APPR
anner & Standeeanner & Standee

BannerBanner

ROACHES AND PRODUCTS

StandeeStandee



COMMUNICATION APPR
evan Social Media Postsevan Social Media Posts

PosPost 1 PosPost 1

ROACHES AND PRODUCTS

Post 3st 2 Post 3st 2



COMMUNICATION APPR
vika Social Media Postsvika Social Media Posts

PosPos

ROACHES AND PRODUCTS

st 4st 4



Operationa

1. F2F planning meeting in states –TRIFED, U
DoHFW

2. Roll out sensitization and capacity building 
with state nodal agency and state impleme

3. Launch and Roll out district level campaign
roles and responsibilities of different depart

4. Roll out Communication interventions focus
traditional opportunity of haats and bazaarstraditional opportunity of haats and bazaars
(tadvis/patels/pahans/muqaddam); identific

5 Establish monitoring mechanism for data o5. Establish monitoring mechanism for data o

al plan

UNICEF, Tribal welfare, Forest,  DoPRRD and 

program ; Share the campaign and products
entation agency

ns under the leadership of district collector with 
tments

ssed on visibility of messages; using non 
s; orientation of influencerss; orientation of influencers
cation of role models in the villages

on reach and engagementon reach and engagement



THANKK YOU!


